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Nicole Breaux, a junior majoring in retailing and marketing, is a talented 
singer and dancer who came to SU from San Diego to explore her interests 
in fashion and business. 
Performing with Heart and Soul 
§ inging in front of strangers with only a tape player for accompaniment can be a terrifying experience, but not for 
Nicole Breaux '01. "I am shy on a one-to-one level," Breaux 
says. "But up on stage, I become a performer." 
Breaux, a dual retailing/marketing major in the College for Hu-
man evelopment and School of Management, is no novice to the 
entertainment world-she has been a singer for more than half of 
her 20 years. She began entering talent shows when she was a 
fourth-grader and developed her singing skills as a member of the 
junior high choir and with voice lessons. On campus, she performs 
at receptions, events held in Goldstein Auditorium, and other gath-
erings. Last spring, when then-Dean Susan Crockett asked her to 
perform at the College for Human Development's faculty retreat, 
Breaux obliged and found an instant fan club. "To stand up and 
start singing in the middle of a dining room where everyone was at 
least old enough to be her mother was very impressive," says retail-
ing professor Amanda Nicholson. "Nicole has so much composure; 
I don't know many people who are prepared to put themselves on 
the edge like that." 
This past summer Breaux worked with a producer in her native 
San Diego, writing and recording tracks in the R&B, pop, and Latin 
styles she loves. "Music is my heart and soul," Breaux says. "It is my 
passion." But music is not her only talent. During her first two years 
at SU, Breaux participated in Danceworks, a student group that 
organizes an annual event featuring eclectic dances. In her first 
year Breaux performed in an African dance, and last year she 
danced in three routines, including a hip hop number she choreo-
graphed. This year she's a member of the Creations Dance Troupe, 
another campus-based group. 
A top student, Breaux came to Syracuse because she enjoyed the 
atmosphere during a high school visit and found the academic 
offerings to her liking. "I was looking for a program that would 
involve both fashion and business, and Syracuse was one of the 
only schools where I could do that," she says. 
Although Breaux plans to pursue a singing career in the future, 
she decided against being a voice major because she wants to 
explore the marketing business, perhaps in executive management 
for a clothing retailer. Breaux credits the human development fac-
ulty and staff with helping her hone her professional interests and 
making her feel at home on the East Coast. One of those people is 
Nicholson, who has been extremely influential in Breaux's college 
career ever since she took Nicholson's introductory retail course as 
a first-year student. "Professor Nicholson really inspired me," 
Breaux says. "She encouraged me to express myself and develop 
new ideas." 
Breaux found a platform for her ideas about volunteer work and 
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other activities as the sophomore class rep-
resentative to the Retail Association, a 
group of retailing majors that puts on an 
annual campus fashion show as one of its 
undertakings. "Nicole is always there to do 
her part, and then some," says faculty advisor 
Nicholson, who is impressed by Breaux's 
maturity and leadership skills. "Her ways of 
dealing with people are very subtle. She 
doesn't take on leadership in an overt way. 
She has a sense of humanity and under-
stands what people are about." 
In spite of Breaux's many talents and 
accomplishments, she remains grounded, 
describing herself as a caring individual 
who loves to make people happy. "If some-
one says something negative, I try to show 
the positive side," she says. 
And that's a side Nicholson appreciates, 
saying she's honored to call Breaux a friend. 
"She is so multifaceted, but she is together 
with it," Nicholson says. "She doesn't seem 
to have an ego, and I have never heard her 
criticize other students. She is such a won-
Alan Juri son, a sophomore in the School of Information Studies, sits at the disc jockey's board at Syracuse radio station 
derful representative of the University WAQX-FM 95X. He is chief engineer and information systems manager for the station's owner, Pilot Communications. 
because she has great ability and initiative. 
Whether she becomes the CEO of a major 
corporation or a recording star, I know she will be enormously 
successful." -DANIELLE K. JOHNSON 
Engineering Success at Radio Stations 
ike many college students, Alan Jurison holds down a job in 
addition to his full-time studies. The School of Information 
Studies sophomore works for Pilot Communications, which 
owns four radio stations in Syracuse, two in nearby Cortland, 
ew York, and eight in three Maine cities. But the 20-year-old has a 
bit more responsibility than the average working student-as chief 
engineer and information systems manager, he spends more than 
40 hours a week designing and maintaining computer systems for 
all Pilot stations. "It's rarely dull," he says. "This summer I went to 
Maine, where we upgraded the stations' software and hardware to 
be Y2K compliant." 
Jurison has worked with computers since he was a first-grader. 
As a teen he started his own network of computer bulletin board 
services, which were widely used before the advent of the World 
Wide Web. He was 15 when he began working as an intern for 
WNTQ 93Q, a popular Syracuse FM station. An avid listener, Jurison 
often called in to chat with disc jockey Rob "The Ragman" Wag-
man. "I wrote him a program that tallied all his phone calls and 
requests for a nightly countdown show called 'The 9 at 9,"' he says. 
"I came in one night to install it, and he liked it and asked if I want-
ed to be an intern. I said what the heck." Jurison worked with 
Wagman for a year, learning how to run the studio equipment. 
"Occasionally I'd go on the air with him, tell jokes and stuff like 
that. It was a lot of fun." 
Jurison continued working part-time at the station, writing soft-
ware programs and servicing its computers. He was there when 
Pilot Communications bought the station in 1995, and helped move 
the 93Q studios from Old Stonehouse Road in DeWitt, New York, to 
the company's James Street facility in Syracuse, where all four local 
stations operate. "We had to take apart the broadcast equipment, 
move it to James Street, then put it all back together," he says. "That 
was interesting, and it was my first taste of something beyond com-
puters. I already knew how to run the equipment; now I know how 
all the pieces fit together. It was like a three-month crash course on 
how everything is interfaced." 
By the end of the project, Jurison had helped build five studios 
and thoroughly understood how each piece of equipment worked. 
When Pilot's chief engineer left in 1996, the company didn't have to 
look far for a replacement. At the end of his sophomore year at 
Fayetteville-Manlius High School, Jurison took over as chief engi-
neer, working closely with operations manager Dave Edwards. "We 
work as a team," Jurison says. "He has been an engineer for quite 
some time, but was not as well-versed in computers as I was. So we 
traded off: I taught him computers and he taught me things I didn't 
know about radio." 
Jurison regularly logged 40-hour weeks at Pilot, working on week-
ends and for five or six hours after school each day. He followed a 
similar schedule during his first year at SU. "I'd go to classes and then 
to work for several hours a day, go home and do my schoolwork, and 
go to bed," he says. "Since I had started working there in high school, 
they were already pretty flexible about my needs. When college be-
gan I actually started working more, because I wasn't locked up from 
7 ~o 3 every day in the same building." 
Jurison, who is majoring in information management and tech-
nology, likes the program because it allows him to go beyond the 
core subjects as much or as little as he chooses. For instance, he 
enjoys taking electives in writing and government. While much of 
what he's studying is familiar, he says, the theories he is learning 
are invaluable supplements to his on-the-job experience. "Many 
people say I don't need the degree, but I value a college education," 
he says. "For the jobs out there, they usually want someone who is 
a college graduate. It's more than just the education; it's the whole 
college experience. I didn't want to miss it." -GARY PALLASSINO 
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